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根据短文内容，判断正误。

Riding a Mobike on the street. You might hear some people speaking Chinese aloud.
Turning to the right, you see a Sichuan-style restaurant. After walking into a store, you
see that Huawei smartphones are on sale.

But you are not in China—You are in Manchester in Britain. You might see similar
things in many other cities. Chinese products have been going global (世界性的).

Chinese food has been enjoyed in Western countries for a long time. To meet local
people's tastes, Chinese restaurants have made some changes to the dishes. For example,
Chinese people like to eat meat with the bone in, but Western people don't. So Chinese
restaurants provide big pieces of meat without bones, even for fish.

Some Chinese brands are also becoming more popular. In many cities in Europe, stores
sell TCL televisions, Haier fridges and Lenovo computers.

More than half of the US-owned drones(无人机)are Chinese models. They're not only
made in China, but also designed and developed in the country.

In the past, most Western people thought Chinese products were cheap and
unreliable(不可靠的). But now, things have changed greatly. "Made in China" becomes
cool.

(1)We can see more people use Chinese products in Western countries now.

(2)Chinese restaurants provide meat with bones to meet local people's tastes.

(3)More than 50% of the US-owned drones are designed, developed and made in China.

(4)In the past , most Western people thought Chinese products were unable to be
trusted.

(5)This article is about the disadvantages of Chinese products.
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(1)√

解析：根据文章内容，中国产品已经全球化，例如在曼彻斯特可以看到摩拜单车、川
菜餐厅，以及在商店里有华为智能手机销售。这说明在西方国家有更多的人使用中国
产品。

(2)×

解析：文章中提到，为了迎合当地人的口味，中餐馆对菜肴做了一些改变。例如，中
国人喜欢吃带骨的肉，而西方人不喜欢，所以中餐馆提供没有骨的大块肉，即使是鱼
也是如此。因此，中餐馆提供的是不带骨的肉，而不是带骨的肉。

(3)√

解析：文章明确指出，美国拥有的无人机中有超过一半是中国型号的，这些无人机不
仅在中国制造，而且也是在中国设计和开发的。

(4)√

解析：文章提到，过去大多数西方人认为中国产品既便宜又不可靠。这与题目中的表
述相符，即过去西方人认为中国产品不可信。

(5)×

解析：文章主要讲述的是中国产品如何在全球范围内变得越来越受欢迎，并且提到了
一些中国品牌在欧洲和美国的普及情况。"Made in China"变得很酷，表明文章是在讨
论中国产品的优势，而不是劣势。因此，这篇文章不是关于中国产品的缺点。
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